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«THE FUTURE OF 
SEARCH»
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REALITY.
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HOW AI IS CHANGING 
SEARCH.
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SERP

→ Search Engine Result Page
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3 Types of search intent

- Informational

- Navigational

- Transactional
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Quelle: Google I/O 2017 
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LLM's
→ Large Language Models



Webrepublic confidential

Conversation 
is the 
universal interface.
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Issue: AI hallucinating?

→ YMYL (Your Money, Your Life)



WHAT IS THE IMPACT 
ON ADVERTISING?
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AI as copilot in advertising

- Budget allocation

- Personalisation

- Ad operations
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