
The target audience

With more knowledge about the benefits of 
living healthy than ever before, there is a 
growing pocket of 65 million extremely 
health-conscious Americans who have 
shown to have higher income and are more 
educated. 

So far, more than 1.5 million users have taken 
Health IQ quizzes.

The average person insured through Health 
IQ is a 45-year-old man who makes USD 
157,000 a year with a policy of USD 
750,000. With roughly 6,000 new 
policyholders a year, the distribution 
placement is 63% preferred plus, 5% table 
rated with 2% smokers.

What does Health IQ provide?

Together, Swiss Re and Health IQ offer:  
• Access to proprietary verification 
 information for underwriting custom 
 products;
• Opportunity to co-develop Health IQ 
 products with Swiss Re financial support;
• And, discounted reinsurance rates.

Positive results

Health IQ has strong relationships with 
Ameritas and SBLI already. The result has 
been lower pricing to reflect lower mortality; 
underwriting enhancements to show fair-risk 
assessment (e.g., family history); and a 
roadmap to product changes that don’t 
require state filings, ensuring a smooth 
transition to the special rate product.

We welcome a chance to introduce you to 
the Health IQ team, and the opportunity to 
create unique life-insurance products 
together. We are smarter — and healthier! — 
together. 

We’re smarter together

Health IQ 
Tapping into growing  

pocket of 65m+ health-
conscious Americans

Boost your Health IQ
At Swiss Re, we want to help grow your business with custom insurance 
products that drill down into the right markets. Health IQ — Swiss Re’s partner 
for engaging the health conscious — is the latest example of this strategy. 

Right
idea

Great
results

Summary
• 1.5m have taken Health IQ quizzes
• USD 750,000 policy average
• 6,000 new policyholders a year

Working with some of 

America’s top-rated carriers, 

Health IQ is a consumer 

engagement platform focused 

on providing special rate life 

insurance for health conscious 

runners, cyclists, weightlifters, 

swimmers, yoga practitioners, 

and athletes. Health IQ sales 

have doubled every quarter 

since partnering with Swiss Re 

in September 2016.


