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 Smart Home: from data to business growth

We have imagined the future of smart homes since at least the 1960s cartoon series 
The Jetsons. We might not live in a glass pod in the sky, but the vision is upon us.  
A range of technology is bringing the smart home to life. We have connected 
thermostats (Nest, Quby, Hive, Tadoo, Ecobee), online motion sensors, intelligent 
cameras (Samsung SmartThings, Nest Cam, Canary, Withings, NetAtmo) smart 
smoke sensors and water leak detectors. These devices are increasingly controlled 
through virtual assistants (Amazon Echo, Apple HomeKit Siri, Google Home, 
Samsung Viv). All are designed to make our life easier, smoother and safer. 

However, nothing in life comes without risk. While smart devices might make your 
home more secure, more efficiently heated, and more responsive to control, taking  
a house digital represents a new dimension in risk. It is a dimension, to which the 
insurance industry has been slow to respond. No home insurance products have 
been developed for digital house management devices yet. Translating data from 
such devices into risk analysis and insurance products could be game changing  
for insurers. 

From claims settlement to risk prevention

The insurance industry is shifting from passive claim settlement to a much more  
pro-active role of risk prevention. Insurers have a good knowledge of risk structure. 
For hundreds of years, we have been pricing risks based on occurrence statistics  
of past events. Today, however, it is dangerous for insurers to predict the future by 
relying purely on the past. We should not ignore the dynamic information from the 
booming device market. 

With sensors, it is possible to know the real time status of insured objects, and even 
more interestingly, how people might use those objects in a way that could cause 
damages. Relying on past data is the equivalent of driving a car by only looking in  
the back mirror. Sensors and real time data make it possible for insurers to drive by 
looking through the windshield. 

Time as critical 

Time is a key factor when dealing with domestic damages. The Chalands study in 
2010 found that response to calls for emergency service had a strong correlation 
with the amount of structural damage (the longer the time, the larger the damage). 
They estimated that the cost of structural damage increased at the rate of USD 3000 
per fire per minute of response time. It’s equally true for water. According to the 
American Insurance Association, water leaks in homes resulted in USD 9.1 billion  
of property loss from 2007 to 2009.

There is no need to use complicated formulas to calculate what the insured and the 
insurer can benefit in early detection of fire or water. Sensors bring immediate and 
tangible benefits. But this is not enough. 

Risky behaviour

The next stage for insurers will be predictive modelling around behaviour within  
the home. Substantial losses are generated by ill-considered behaviour; and can  
be potentially mitigated through a combination of live sensor data and artificial 
intelligence. As an example of risky behaviour, the majority of fire related claims in 
home insurance are related to kitchen or cooking fires. The U.S. Fire Administration 
reported that, in the USA alone, there are an average of 154 700 homes damaged 
by fire relate to misuse of cooking equipment. The annual cost of such damage 
amounts to USD 724 million. 

Can we really understand what a “dangerous” behaviour is? Can we build a model 
linking behaviour to risk factors, and then to probability of loss and claims? Can we 
help the insured to avoid dangerous behaviour and prevent loss? It is all possible  
and it can start with better analysis with the dynamic data from smart home devices. 
There is a lot more we can do to identify risky behaviour. We can even be better 
prepared to manage risk and reduce response time. 

Pierluigi Fasano 
Head P&C Enterprise Architecture  
Swiss Re

The smart home is already 
changing the way we live. 
It will take longer to change 
insurance, with a lack of 
common platforms, privacy 
concerns and access to 
data. Increased digitalisation 
is more likely to change 
insurance in predictive 
analytics, which has the 
potential to shift the focus 
of insurance from post-
event claims to pre-event 
risk mitigation. Effective use 
of data from smart homes 
devices may lead to growth 
opportunities for insurers.
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Partnering for a brighter perspective

Cecilia Sevillano 
Head of Partnerships Smart Homes 
Swiss Re 

The business models that 
will prevail within the smart 
home ecosystem are still 
being developed. Insurers 
should seek partners early 
on in order to develop their 
product offerings. 

According to Gartner, there will be 25 billion connected devices in people’s homes 
by 2020. Tech giants like Apple, Google, Amazon as well as venture capitalists have 
invested around USD 4bn in ‘smart homes’ start-ups in recent years. Smart home 
venture capital is being complemented by government investments in new energy 
technologies, such as smart grids and micro electricity generation. 

Alignments of interests are seeking to position themselves with the development of 
the smart home. Device manufacturers, energy retailers, telcos, security companies, 
and insurers are engaging in conversations across industries to find the right 
partners. An ecosystem around the smart home is being created for providing a 
seamless customer journey for simpler and safer lifestyles. This customer centric 
approach requires to join forces across industries for enabling the adoption of 
devices, understanding the exponential data and delivering customised services. 
Every industry within the smart homes space has to define the unique value 
proposition they are able to bring to the table. It suggests that dominance of this 
emerging ecosystem is likely to come from leaders with the highest creativity 
capacity. We are facing fast paced, data-driven environments where the ability to 
create return by connecting the dots beyond the confines of their own industry will 
give the competitive edge. 

Connectivity industries and the smart home

In order to position themselves for the coming of the smart home, insurers and 
distributors are becoming very active in acquiring device manufacturers or 
partnering with them on a white-labelling basis. British Gas, leader in the UK energy 
market, is offering their Hive thermostats and sensors through their BG’s network  
of engineers. Eneco, energy leader in the Netherlands, has acquired device 
manufacturer Quby, currently has 400,000 connected homes and is expanding 
geographically. Working together, they will seek to overcome one of the most 
important barriers for adoption, cost of the devices. Telcos currently offer customers 
handsets in exchange for committing to a contract for a set period – this is a model 
that could be taken and applied to the smart home. Distributors could subsidise the 
acquisition of devices through the service tariff. 

Data will become each individual’s property that will be traded only if the individual 
feels what they get in return has a commensurate or higher value. Where they do 
provide their data, customers will expect that their providers use this information for 
customised and more flexible solutions. The understanding of customers’ behaviours 
and lifestyles through data will be fundamental in delivering value back to clients. 
Short-term offers, variable pricing dependant on usage will be some of the 
expectations from the market. At the same time, service providers, including insurers 
have an interest to create long-term engagement to gain profitability. Understanding 
customers’ data for making people safer at home is a strong driver in creating strong 
relationships between supplier and consumer. 

The dynamics of insurance in the smart homes ecosystem

Insurers have had some success in introducing telematics into cars, where driver 
data is received in return – assuming the driving has been good – for a lower 
premium. This model has yet to gain the same traction within smart homes.  
Margins are thin and premiums low in household products compared to automotive, 
restricting price driven expansion strategies. The customer will not be greatly 
attracted to a potentially quite large initial investment, which may have a long 
payback period. However, there are many more potential benefits to insurers than 
just the mitigation of claims. Smart homes bring the possibility of creating positive 
interactions with customers by preventing risk. As risk experts, insurers can have  
a leading role in this connected ecosystem in order to make people safer at home. 
Clients will probably be willing to pay higher premiums for greater security and 
greater ability to anticipate and mitigate unavoidable risks.  
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As discussed in the Connected Homes Report, FBIC Global Retail Tech, insurance is 
not one of the key drivers of smart home technology adoption. Therefore, insurers are 
partnering with distribution channels and device companies in order to integrate a 
sense of “peace of mind” into smart home technology. Insurance can become the 
binding service in the customer journey by preventing accidents and risks, assisting 
when in need of repair and paying claims perhaps even before clients are aware of 
something wrong. 

The definition of the role of insurance in the smart home ecosystem is still ongoing 
and at different paces in different markets. Insurers are not alone in seeking a leading 
role in the smart home ecosystem – they are not even the only players looking at risk 
mitigation and prevention. Observing and waiting does not appear to be a viable 
long-term option for incumbents. Partnering with other players within the smart 
home ecosystem will provide a valuable basis for understanding the environment 
and seeking to roll out new products. The future market is a data-driven environment 
one and insurance has a major role to play. 

Data and trust 

All these are only possible if people let insurers use their data and gain trust from 
consumers. The starting point is transparency. Consumers need to know why and 
how their data is used. The interest of the insured and the insurer must align. Both 
parties should benefit from data sharing. Transparency on benefits and implications, 
such as the need of using data to detect risky behaviour in homes, is key to earn the 
trust of consumers. The General Data Protection Regulation (GDPR) in the European 
Union will enforce higher level of controls and transparency in data usage. Instead of 
regarding such controls as purely a compliance issue, the insurance industry should 
look at this as an opportunity to revamp the business relationship with consumers.  

Into the new realm

The smart home will be part of internet of things, which will create vast data silos  
on the everyday lives of individuals. In the insurance context, insurers are seeking  
to proactively understand and forecast the risk profiles of individual policy holders.  
The challenge will be to design new insurance products that know and support an 
individual’s lifestyle. Insurance products will be increasingly blended with digital 
interactions happening through the daily consumer journey. 

Consumers will increasingly expect not to subscribe to inflexible annual policies in  
an age of usage-based services. And they may expect their wishes and needs to be 
better anticipated, particularly when it comes to a product such as insurance, which 
is a purchase of need rather than desire. It will shift insurance into the realm of risk 
prevention rather than claims management and may reach a category of customers 
not currently interested in the current value proposition of insurance. With smart use 
of data, insurers will open the door for growth in connected homes.
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Insuring the smart home: New opportunities and risks

Smarter homes

In the near future, smart homes will look very different. New types of sensors and 
intelligent technologies will do significantly more by coordinating with one another. 
In doing so, they will automatically improve the health, safety, and overall well-being 
of occupants, making decisions with minimal input from the homeowner, and 
providing greater accessibility for everyone in the home.

New smart home solutions are already being developed to help solve important 
challenges in ways that exceed anything we could imagine. The solutions will extend 
beyond the confines of the home’s walls.

Improving elderly care

IoT innovations can make a significant difference to elderly care. These may be  
in improving outcomes for ageing or increasing the quality of care in senior living 
facilities. They will be increasingly important as our population ages.

In one example of innovation for elderly care, Carnegie Mellon University is testing 
vibration sensors installed in the floors of assisted living homes. These sensors will 
not only remotely detect when someone enters a room, but also identify the person 
by the way they walk. The sensors can further predict when a person is likely to fall 
by perceiving gait changes—so that staff members can take action to prevent falls 
before they happen.

James Stansberry 
Senior Vice President, Samsung 
Electronics U.S.

The smart home of 
today offers many real 
benefits, especially for 
remote monitoring and 
control. However, for most 
consumers, smart home 
devices are not making life 
appreciably easier. Users are 
required to install multiple 
apps on smart phones 
and manage every device 
separately. The typical smart 
home is not yet truly smart. 
It will become smarter as the 
years pass and the internet 
of things (IoT) further 
develops. For insurers, the 
smart home and the IoT offer 
both new opportunities – 
and risks. 

Image provided by Samsung   
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Similarly, Vayyar® — a partner of Samsung ARTIK® Platform for IoT —can track 
people at home using 3D sensors that can be embedded in walls. The image sensors 
use low-power radio transmissions, rather than camera imaging. They can detect if 
someone has fallen, or if breathing patterns have changed or stopped altogether. 
Because these sensors do not use cameras, they can “see” in places that have 
traditionally been difficult to monitor, such as bathrooms and showers, as well as 
through walls and steam or smoke. Technologies such as these will allow seniors  
to gain the safety benefits of monitoring while maintaining their privacy and dignity.

Smart health - home and away

As IoT interconnects more devices, information will increasingly follow individuals 
rather than be rooted by location. Wearable IoT devices are an ideal example of how 
healthcare and smart home-related solutions of the future can extend beyond the 
home.

When connected to other smart home devices, wearables can trigger personalised 
services in the home and provide data to external health care providers. For instance, 
people with disabilities (blind/hearing impaired) may use a wearable as a personal 
identifier and receive appropriates services as they move about the home, such as 
lighting signals for deaf, or sound signals for blind. Wearables can send data directly 
to physicians, enabling them to modify medications on the spot. If an individual is 
having a hypo-glycemic episode, they can send an early warning alert to the patient 
and to the patient’s caregivers away or in the home – via message service, flashing 
lights, or a voice alarm on Echo type devices. Wearables can also send messages to 
ambulance services and unlock the front door if a patient experiences an emergency.

Some insurance companies are already using wearable health-monitoring 
technologies to help drive positive changes in behavior among their customers. In 
the United States, for example, UnitedHealthcare® offers up to USD1,300 per year in 
the form of cash credits to the health savings accounts of clients who wear a fitness 
tracker and meet certain activity criteria. 
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Things that work together

The future of IoT will be driven by interconnectedness and device ‘orchestration’. 
According to McKinsey & Co., 40% of the value of IoT is in interoperability of data and 
devices. The first wave of smart home ecosystems offer very limited sets of devices 
that can work together. Next-generation smart home solutions will broaden 
interoperability between devices and third-party services from different IoT clouds. 
Technologies, such as Samsung ARTIK Cloud, will allow an unlimited number of 
things to connect, share information and orchestrate different scenarios between 
connected ‘things’ that were not originally built to work together.

As an example: A fire alarm is great, but it’s even better when it turns on a water 
sprinkler in the specific location of the fire; notifies  fire and police departments; 
locates the people in the house and lights a safe exit path for them. After the fact, 
sensor data and image analysis can be used to help identify the extent of the 
damage and process claims. It can also be combined with other claims records  
to create predictive analytics for future risk reduction and mitigation.

Hijacking hackers

As billions of smart home and other IoT devices are deployed, cybersecurity will 
become more challenging. Hackers have identified vulnerabilities in connected 
camera monitors and door locks. In one particularly infamous incident, researchers 
were able to take over and remotely control an automobile. IoT security adds cost 
and complexity for manufacturers but it will be a key requirement for risk prevention 
in a world dominated by technology.

Smart home solutions must solve for a variety of challenges:

 ̤ Protecting data and privacy. This includes both personal data stored on devices  
in people’s homes and data transmitted over networks to enable outside services.

 ̤ Making sure that only authorised IoT devices can authenticate and join home 
networks. 

 ̤ Preventing IoT devices from being hijacked during over-the-air (OTA) updates. 
They are important for fixing problems and enhancing connected products  
after they are installed—but they can also open the door to potential hackers.

IoT and insurance

For the insurance industry, smart home technologies provide new ways to reduce 
healthcare and claims costs, encourage healthier habits, and offer more effective 
home safety and security measures. However, the same connectivity that enables 
shared IoT data to achieve positive results also makes smart home systems more 
vulnerable to cyber exploitation.

Source: McKinsey & Co. ‒ Image provided by Samsung                                    
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Sensor technology is upon us, and it will not be long before truly smart homes begin 
to emerge. Insurers provide billions of dollars of coverage to property around the 
world. Substantial changes in how people manage, live in, maintain and repair 
homes will therefore all have an impact at some level on the insurance industry. 

Any substantial change yields risk and opportunity. The insurance industry must  
be prepared for the smart home, as it could face a number of potential risks:  

1. Disintermediation

Insurers are not alone in seeing the potential of smart homes. Many industries  
want to be part of the expected connected home revolution – energy companies, 
technology firms, entertainment, telecoms, building material, white goods and 
security organisations are all active in the arena. There is a risk that other industries 
may try to extend their value propositions into areas traditionally occupied by 
insurers. Other industries may bundle risk coverage with their products; for example, 
a burglar alarm that offers both increased security service level and some form of  
risk coverage. There is a danger of insurers being disintermediated by alternative 
providers. 

2. Consumer needs and wants

There is no blue print for insurance in a smart home age. Consumers have not 
thought about what they want and are unlikely to do so. In the absence of any clear 
consumer requirements, the insurance industry will be forced to design products 
they think consumers will want to buy. The product will, inevitably, be designed with 
what the insurer thinks the consumer has in mind rather than what the consumer 
actually has in mind. 

This difference of opinion was highlighted in a small survey conducted by Ageas in 
2016. The survey asked both consumers and insurance professionals why an insurer 
would put connected devices into a home. As can be seen in the chart below,  
there is an interesting and real difference of opinion around the topic of premium 
transparency calculation. The challenge really must be to think like a consumer, not 
just like an insurer.

Risk: The role of insurers in the smart home

Leigh Calton 
Head of R&D  
Ageas UK

The smart home could be a 
game changer for property 
insurance. There are many 
pitfalls insurers must avoid; 
but with a focus on the 
consumer, they should be 
outweighed by potential 
opportunity. 

Source: Ageas UK
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3. A positive commercial return

The Association of British Insurers state that in the first quarter of 2016 a typical 
buildings and contents insurance policy in the UK is in the region of GBP 310 per 
annum. If it is assumed that the cost of equipping a home with sensors of relevance 
to the insurance industry would be around GBP 200-300, consumers who fit such 
sensors may feel entitled to some form of discount on their insurance premiums.  
If an insurer were to offer a 10% premium discount, this would mean either:

 ̤ consumers are asked to pay  GBP 300 for the sensors in return for ‘saving’ GBP 31 
on their annual premium (but in reality consumers have spent GBP 269 in total 
more than last year – so not a very compelling proposition); 

 ̤ or the insurer assumes the capital sensor cost. The reduction in premium and 
potential risk of customer churn in a typical annual cycle does not create a very 
compelling lifetime value calculation unless the insurer can persuade the 
consumer to take a multi-year product. 

This means that insurers need to think more creatively about the products and 
services provided to consumers and how commercial models could work.

4. Shrinking claims and shrinking income

From an insurance perspective, a smart home will be a home where damages are 
mitigated, controlled or reduced. Sensors will be able to anticipate leaks or fires 
potentially before they happen; or if they cannot be prevented, may be able to 
mitigate damage more quickly by alerting the fire service or calling a plumbing 
service. That should lead to lower damages, and fewer claims. If claims fall, then 
eventually so will premiums. 

If insurers take this to a theoretical conclusion, the better insurers become at 
preventing claims and reducing risk, the lower their income becomes. So is the  
real measure of success for insurers in the smart home how fast incomes shrink?

5. Data

Insurance is a data driven industry; it has been since its inception. Smart homes 
potentially create huge volumes of real time data measuring the risk to which 
properties are exposed. The danger for the insurance industry is that it sees the 
smart home purely in terms of the data it can derive from it. There is the danger  
that the insurance industry overlooks a crucial part of its value proposition –  
that as important as data is, the most important figure in the insurance equation  
is the consumer. Data should not blind the industry to the wants and needs of the 
consumers. 
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Conclusion

While there are clear potential risks and pitfalls of the smart home for insurance,  
on balance the opportunities remain greater – if insurers place the consumer at the 
centre of the development of their business proposition. 

 ̤ The smart home gives insurers an extra incentive to get closer to understanding 
customers, their needs, wants, hopes and fears and then designing solutions to 
help them. 

 ̤ The smart home is an opportunity for insurers to demonstrate creativity, 
innovation and purpose in designing new propositions and solutions that address 
many of the negative connotations that surround insurance today.

 ̤ The smart home is not just about insurance. There is a huge opportunity to 
engage with other industries and organisations and to build and be part of much 
bigger eco systems that deliver new and exciting products and services with 
insurance embedded inside. It might be ‘insurance +’.

The future has not happened yet. The insurance industry can be part of helping to 
shape and create how risk management evolves in the connected world and what it 
becomes. That is a very exciting opportunity for all insurers. 
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Market trends and emerging eco-systems for smart homes

Arthur Jouannic 
Senior Analyst,  
Delta Energy and Environment 

Emerging smart home eco-
systems are at the centre 
of a struggle to control the 
smart homes of tomorrow. 
By building smart home 
platforms and bundling 
connected products  
and services, companies  
hope to boost revenue  
and secure customer loyalty.

Source: Delta Energy and Environment

Source: Delta Energy and Environment
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Being part of an eco-system will be crucial, particularly for smaller companies. When 
a products approach failed, RWE, one of Germany’s leading energy and production 
enterprises, rebuilt their platform as an entire eco-system. Complete with services,  
it allows them to not only generate further revenue from customers after initial sales, 
but also to build customer loyalty. 

Security bundles: Smart devices and professional monitoring services 

Almost one million devices connected to smart home security are sold annually  
in Europe through professional and retail channels, with more growth expected. 
Companies offering services around security are already replacing traditional 
equipment with smart devices in customer’s homes. 

Verisure, a leading European professional security company now offer a range  
of connected smart locks, motion sensors, alarms, and cameras. The system is 
expandable and can be bundled with a professional monitoring service for under 
EUR 50 per month. The companies that establish and package ecosystems of 
connected devices to secure customer loyalty today will have the market power 
tomorrow. 

Struggles in the telecommunications market

The telecom industry has also experienced shrinking profits. They too are seeking  
to ensure future customer loyalty by finding ways to help the customer use their 
devices better. Dixons Carphone in the UK now offer product, services and 
maintenance packages, based on the customer’s need to understand and look after 
their smart home devices. They also bought a switching company. Customers can 
switch TV, phone and energy providers directly, bypassing other service providers 
because their homes are connected. This could be disruptive to the market, but 
Dixons Carphone is clearly intending to make it happen. 

Attempts by Swisscom to package telecommunications with self-monitored security 
have failed twice. O2, in the UK, recently launched a home platform of connected 
devices, but for GBP 30 per month and no service behind it, the venture also seems 
unlikely to succeed. Contrast this with Comcast and AT&T in the US, who have 
installed smart home security devices for significant numbers of customers, with 
sales rising – probably because their systems come with a professional monitoring 
service.

Tech giants and opportunities for insurance companies

The key to the smart home landscape for insurers is partnership and packages. 
British Gas, for instance, bundled boiler cover insurance with Axa Assistance;  
while Allianz partnered with Panasonic in testing Nest water leak detection devices. 
Meanwhile, John Lewis in the UK is offering/discounting Nest smoke detectors  
with premium insurance. 

With the arrival of tech giants, such as Amazon Echo and Google Home on the 
European smart home landscape, insurance companies have the opportunity,  
not only to be a part of the market, but to really influence it. Tech giants are already 
establishing their own large ecosystems that include entertainment devices and 
services. With the potential of adding multiple appliances, such as TV, plugs, 
thermostats, lights or voice controlled music to a given smart home ecosystem, 
the battle is now about the gateway – ie who will control the access or be the centre 
of the smart home. 

It’s already here

The trend towards smart homes is not coming. It is already here. Tech giants are 
shaking markets. As ecosystems are established and industries continue to find ways 
to package smart products and services, insurers have the opportunity to 
significantly influence this dynamic market.
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Companies are developing solutions to these questions. Canary Care, a UK start-up, 
is placing sensors into houses and apartments that monitor movement, temperature, 
and light levels to create a dashboard such as the one above. Based on the patterns 
of behaviour the sensors detect, the platform can send notifications to both informal 
caregivers (Cathy’s daughter), or to professional nurses. Any nursing staff required 
could be monitored by swipe cards while in the property. Often a warden or a 
maintenance person checks on Cathy in the morning. Why not make that less 
intrusive by only calling on people if sensor detects no movement outside of the 
bedroom by 9.00am? Or, if Cathy sleeps through the night, can expensive overnight 
care be removed and give her personal space back? 

The internet of things (IoT) ecosystem must become relevant to the ageing segment 
by considering both behavior and context. For instance, living in a house built in the 
70s without any internet plan could use battery-powered sensors that only require a 
2G connection to communicate.    

Human-centered technology for the elderly

Domenico Savarese 
Head of Ageing 
Swiss Re

One of the first user groups 
to benefit from the smart 
home and the internet of 
things will be the elderly. 
Sensor technology and 
robotics will become 
increasingly important parts 
around the ecosystem of 
elderly care. 

We do not suddenly become ‘elderly’ the day we retire. We want to continue 
pursuing our dreams and aspirations, maintaining our health and independence. 
Very few people want to abandon their homes before they absolutely have to. The 
technology being developed within the context of smart homes is increasingly 
enabling us to do so. Across the world, with elderly populations growing, an 
important development in smart homes is their ability to enhance elderly care. 

Monitor and measure

Cathy is 78 and lives alone. She has osteoporosis and suspects she may be in the 
early stages of dementia. Cathy wants to stay in her own home and, although she 
has a daughter nearby, does not want to be an excessive burden. Cathy is also a 
creature of habit. When she wakes up at 6:10am, she typically goes to the toilet, 
then boils a cup of tea in the kitchen before turning on the TV in the living room for 
her local news. 

What if today Cathy doesn’t? Should her daughter be worried? Should she come over 
and check, or call directly for professional help?

Source: Canary Care
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Enter the robots

Monitoring systems for the elderly should not only be structured around potential 
emergency situations. They will also be used to monitor the more long-term well-
being of elderly residents. These longer term indicators are focused on 3 main areas 
(social connectivity and emotional health, cognitive ability, physical ability) to 
improve for instance their sense of purpose, mental well-being, or musculoskeletal 
disorders respectively. Some of these factors can be measured within the smart 
home – others will need another piece of kit. 

Image provided by Kompai

Kompaї is one of the 4 finalists of last year’s Swiss Re Foundation’s “Entrepreneurs 
for Resilience” award, in which Canary Care achieved second place. The Kompai 
robot will allow Cathy to consult with her doctor by video, will remind her to take 
medicines, will provide mental stimulation and will improve her communicative 
capacity. The highlight of the robot is its capacity to provide physical support.  
A patented rotating bar allows Cathy to grab it, stand up and walk. 

The key for all IoT companies focusing on the elderly is to be part of an ecosystem 
that goes far beyond technology, to include families, charities and governments, 
hospitals and nursing homes, payees and insurers. The insurance industry is 
committed to helping its policy holders to live fulfilling lives for as long as possible. 
We believe this will be enhanced by the IoT. As one of the important components 
within the ecosystem of elderly care, insurers will seek to work with IoT developers  
in creating products that benefit the elderly. 
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