
When it comes to buying insurance, consumers want an  
easy-purchase product that provides more than just financial  
payout. At Swiss Re, we’ve worked together with clients across 
the world to develop first-to-market, innovative approaches that 
help address what consumers are looking for in a market  
that’s clamouring for simple solutions.

their customer niche – including products for 

both individual and group business. 

Here‘s a glimpse into what we‘ve learned about 

what consumers are looking for.  

Let us explore how we might help you  

respond to this critical need and growing 

opportunity.

4S – What consumers value, beyond 
financial payments
Screening – Early diagnosis is the surest way 

to win the battle. Consumers like a provision 

that checks for cancer before showing any 

symptoms.

Second opinion – Am I getting the best 

treatment advice and benefit of the latest 

research? Everyone feels better with an option 

to seek an independent medical opinion that 

can validate a diagnosis and shed more light 

on all treatment paths available.

Summary:
 ̤ Simple cancer protection plans can have 

a big impact

 ̤ Successful products combine financial  

and service components

 ̤ Focus on the consumers and what  

they value

Building upon experience from a variety of 

markets and with many partners including 

insurers and providers, Swiss Re can help you 

develop a bespoke cancer protection program 

that works. Together with a South Korean 

insurer we were the first to serve South Koreans 

over age 60 – a market with huge demand and 

no supply. In a unique partnership with Roche 

pharmaceuticals in China, we created ways to 

make cancer treatment more accessible to 

consumers. And in Europe, we‘ve helped more 

than 20 insurers create the right product for 

Service navigation – Patients and their 

families value a guide that helps them 

navigate through the emotionally and 

physically harrowing journey of cancer 

treatment. 

Secondary costs – Don‘t overlook the hidden 

costs – and the perceived benefits of 

coverage for the “extras” that strain a budget 

when undergoing treatment such as transport, 

accommodation, homecare and childcare. 

What our clients are saying:
“A large amount of positive feedback from the 

market. What was really important is that we 

listened to what intermediaries and our 

customers wanted.” – Head of Group 

Protection Proposition, UK Group Life Insurer

“A clearly focused product that addresses one 

of the most significant concerns of our clients.” 

– Head of Product Management, Austrian Life 

Insurer

“A perfect fit for our company clearly 

supporting our health strategy.” – Board 

Member, Bulgarian Life Insurer

Reducing complex cancer cover into simple, 

affordable consumer solutions gets much 

easier with experience on your side. Contact 

your Swiss Re Life & Health representative so 

we can explore the possibilities together.

We‘re smarter together
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