Cancer protection

New approaches create more
‘moments like this’

When it comes to buying insurance, consumers want an
easy-purchase product that provides more than just financial
payout. At Swiss Re, we’ve worked together with clients across
the world to develop first-to-market, innovative approaches that
help address what consumers are looking for in a market
that’s clamouring for simple solutions.

Service navigation – Patients and their
families value a guide that helps them
navigate through the emotionally and
physically harrowing journey of cancer
treatment.
Secondary costs – Don‘t overlook the hidden
costs – and the perceived benefits of
coverage for the “extras” that strain a budget
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̤̤ Simple cancer protection plans can have
a big impact
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consumers. And in Europe, we‘ve helped more

can validate a diagnosis and shed more light

affordable consumer solutions gets much
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easier with experience on your side. Contact
your Swiss Re Life & Health representative so
we can explore the possibilities together.
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