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COVID-19 Consumer Survey Indonesia

Swiss Re conducted a
survey in Indonesia to
understand how the
COVID-19 outbreak has
impacted consumer
sentiment toward their
finances, insurance
coverage and future
insurance purchases.

36%

are overwhelmed and anxious
about their financial future
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Consumers’ insurance priorities
post COVID-19

38%

would prioritise medical insurance
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34%
would prioritise critical illness / lump sum
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would prioritise life insurance

Insurance loyality is strong

506%

likley to stay with their current insurer

30%

felt the claim experience matched
or exceeded their expectation

42%

are open to switching between
insurance and Shariah for more affordable
premium or product variations

Purchase intention

08%

said their insurer proactively
reached out to them
— those contacted by their insurer
demonstrate a higher intention
to buy insurance

*The poll of 2000 residents in Vietnam, Malaysia,

Thailand, Indonesia was conducted by Ipsos in the
2nd week of May 2020, and data was collected via
smartphone, laptop or tablet devices.

Feel adequately protected

24%

feel well covered by insurance
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81% ™ ™

said insurance helped ease
their financial burden

Opportunities for insurers

Beyond price, the most appealing value-
added features for consumers are:
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71%

inclusion of additional services
e.g. healthcare or wellness app or virtual
General Practitioner (Doctor)
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67%

ability to process online
e.g. online purchase and claim process
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more likely to buy insurance online

Barriers to purchasing online

30%

still want to talk to someone for advice

21%
do not feel comfortable to provide
personal information online

21%
find the products too complicated
to understand
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40%

will look to purchase further insurance
as a result of COVID-19



