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 Changes to welfare and pensions provision provide a once 

in a generation opportunity for advisers, product providers 

and intermediaries 

 Insurers have to find solutions to match people's short-

term focus with long-term financial needs 

 Employers have a greater role to play in expanding access 

to financial provision  

 

London, 22 October 2013 — Swiss Re's Insurance Report 2013, 

Connecting generations — protecting generations lays out the 

concerns people have with insurance and where the 

opportunities and challenges lie for the industry. Drawing on 

consumers' own words, the report explores how the long-term 

insurance industry can improve its services and products and 

reconnect with the public. The report also analyses the important 

role employers, advisers and intermediaries have to play in a 

changing financial services landscape.  

Connecting generations — protecting generations looks at the way 

people approach their savings, pensions and protection needs and 

how insurers can link into those needs. The report identifies three 

important issues: many people have not started thinking about the 

long term; they often have other priorities for the limited amount of 

money they have; and, a negative customer experience may have 

turned them off insurance companies. This latter point appears to have 

a knock-on influence on their children and future generations. 

Consumer experience and short-term thinking 

Consumer research conducted for the report confirms that people are 

increasingly thinking more short-term about their financial situation. As 

a result, people start saving for retirement too late and do not place a 

high priority on financial products which would provide benefits later 

in life.  

"This year's Insurance Report paints a startling picture of UK consumer 

thinking," says Russell Higginbotham, CEO Swiss Re UK & Ireland. 

"While there are consumers who are switched on and savvy about 

financial planning, for a lot of people financial survival is about getting 

through to the next pay day. It's so important to listen to our customers 

and be aware of the bigger picture if we are going to provide 

insurance protection for as many people as possible." 
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Making it real for people 
The report finds that, although two-thirds of those questioned see the 

value of insurance, many of them find financial services and insurance 

uninteresting. Focusing on people's real-life experiences can provide 

insights into how to address their needs. For example, people who 

have had personal or family experiences of negative events are more 

likely to respond to well-positioned messages and products.  

Sally-Anne Etienne, Swiss Re's Life & Health Market Head UK and 

Ireland, says: "Successful companies listen to their customers and 

position their proposition accordingly. We can't expect our customers 

to fit our processes. If we have a better understanding of how our 

customers are thinking, we can identify what their needs are and help 

to solve them." 

The role of employers 

Auto-enrolment has enhanced the role of employers in the UK as an 

access point for financial products. The report points to the changes 

this will make to the balance between workplace-based and other 

pensions. 

Beyond auto-enrolment, the report finds that 92% of consumers think 

that employers have a role to play in wider benefit provision. Over 

three-quarters of all UK employers, however, provide no life, income 

protection or critical illness cover at all. Those that do tend to be older, 

more-established companies with a large number of employees.  

"It's telling that most consumers see benefit provision so positively. The 

insurance industry already does much good work providing protection 

cover through employers. Now is the time to build on this," says Ron 

Wheatcroft, technical manager at Swiss Re and co-author of the 

report.  

Workplace pensions can lay the foundation for wider access to 

products, services and information. The report suggests that the 

industry can help this happen, for example, by providing clear and 

simple communication to consumers about their benefits packages.  

Adapting to a changing landscape 

The convergence of technological, social and regulatory factors has led 

to a once in a generation opportunity for advisers, product providers, 

intermediaries and other stakeholders to provide an integrated 

landscape of state and private provision. Connecting generations — 

protecting generations reports on the opportunities for the industry to 

deliver in this changing social landscape. 

Russell Higginbotham says: "The world has changed and will continue 

to change and the insurance industry needs to keep ahead of the 

curve. We have to update our business models and innovate without 

losing sight of the fact that the fundamental need for saving and 

protection has not changed. Indeed, in a defined contributions 

pensions world, they become even more important."  
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Notes to editors  
Copies of Insurance Report 2013, Connecting generations — protecting generations 
are available on request. Please call us on +41(0)43 285 7171 or write to 
Media_Relations@swissre.com. 
 
 
Swiss Re 
The Swiss Re Group is a leading wholesale provider of reinsurance, insurance and 
other insurance-based forms of risk transfer. Dealing direct and working through 
brokers, its global client base consists of insurance companies, mid-to-large-sized 
corporations and public sector clients. From standard products to tailor-made 
coverage across all lines of business, Swiss Re deploys its capital strength, expertise 
and innovation power to enable the risk-taking upon which enterprise and progress in 
society depend. Founded in Zurich, Switzerland, in 1863, Swiss Re serves clients 
through a network of over 60 offices globally and is rated "AA-" by Standard & Poor's, 
"A1" by Moody's and "A+" by A.M. Best. Registered shares in the Swiss Re Group 
holding company, Swiss Re Ltd, are listed on the SIX Swiss Exchange and trade under 
the symbol SREN. For more information about Swiss Re Group, please visit: 
www.swissre.com or follow us on Twitter @SwissRe. 
 
 
Cautionary note on forward-looking statements 
Certain statements and illustrations contained herein are forward-looking. These 
statements (including as to plans objectives, targets and trends) and illustrations 
provide current expectations of future events based on certain assumptions and 
include any statement that does not directly relate to a historical fact or current fact. 

Forward-looking statements typically are identified by words or phrases such as 
“anticipate“, “assume“, “believe“, “continue“, “estimate“, “expect“, “foresee“, “intend“, 
“may increase“ and “may fluctuate“ and similar expressions or by future or conditional 
verbs such as “will“, “should“, “would“ and “could“. These forward-looking statements 
involve known and unknown risks, uncertainties and other factors, which may cause 
Swiss Re’s actual results of operations, financial condition, solvency ratios, liquidity 
position or prospects to be materially different from any future results of operations, 
financial condition, solvency ratios, liquidity position or prospects expressed or implied 
by such statements or cause Swiss Re to not achieve its published targets. Such 
factors include, among others: 

 further instability affecting the global financial system and developments related 
thereto, including as a result of concerns over, or adverse developments relating 
to, sovereign debt of euro area countries; 

 further deterioration in global economic conditions; 
 Swiss Re’s ability to maintain sufficient liquidity and access to capital markets, 

including sufficient liquidity to cover potential recapture of reinsurance 
agreements, early calls of debt or debt-like arrangements and collateral calls due to 
actual or perceived deterioration of Swiss Re’s financial strength or otherwise; 

 the effect of market conditions, including the global equity and credit markets, and 
the level and volatility of equity prices, interest rates, credit spreads, currency 
values and other market indices, on Swiss Re’s investment assets; 

 changes in Swiss Re’s investment result as a result of changes in its investment 
policy or the changed composition of its investment assets, and the impact of the 
timing of any such changes relative to changes in market conditions; 

 uncertainties in valuing credit default swaps and other credit-related instruments; 
 possible inability to realise amounts on sales of securities on Swiss Re’s balance 

sheet equivalent to their mark-to-market values recorded for accounting purposes; 
 the outcome of tax audits, the ability to realise tax loss carryforwards and the ability 

to realise deferred tax assets (including by reason of the mix of earnings in a 
jurisdiction or deemed change of control), which could negatively impact future 
earnings; 

 the possibility that Swiss Re’s hedging arrangements may not be effective; 
 the lowering or loss of one of the financial strength or other ratings of one or more 

Swiss Re companies, and developments adversely affecting Swiss Re’s ability to 
achieve improved ratings; 

 the cyclicality of the reinsurance industry; 
 uncertainties in estimating reserves; 
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 uncertainties in estimating future claims for purposes of financial reporting, 
particularly with respect to large natural catastrophes, as significant uncertainties 
may be involved in estimating losses from such events and preliminary estimates 
may be subject to change as new information becomes available; 

 the frequency, severity and development of insured claim events; 
 acts of terrorism and acts of war; 
 mortality, morbidity and longevity experience; 
 policy renewal and lapse rates; 
 extraordinary events affecting Swiss Re’s clients and other counterparties, such as 

bankruptcies, liquidations and other credit-related events; 
 current, pending and future legislation and regulation affecting Swiss Re or its 

ceding companies, and the interpretation of legislation or regulations; 
 legal actions or regulatory investigations or actions, including those in respect of 

industry requirements or business conduct rules of general applicability; 
 changes in accounting standards; 
 significant investments, acquisitions or dispositions, and any delays, unexpected 

costs or other issues experienced in connection with any such transactions; 
 changing levels of competition; and 
 operational factors, including the efficacy of risk management and other internal 

procedures in managing the foregoing risks. 
 

These factors are not exhaustive. Swiss Re operates in a continually changing 
environment and new risks emerge continually. Readers are cautioned not to place 
undue reliance on forward-looking statements. Swiss Re undertakes no obligation to 
publicly revise or update any forward-looking statements, whether as a result of new 
information, future events or otherwise. 
 
 This communication is not intended to be a recommendation to buy, sell or hold 
securities and does not constitute an offer for the sale of, or the solicitation of an offer 
to buy, securities in any jurisdiction, including the United States. Any such offer will 
only be made by means of a prospectus or offering memorandum, and in compliance 
with applicable securities laws.  

 


