@ Swiss Re

COVID-19 Consumer Survey Australia

Swiss Re conducted

a survey in Australia*

to understand how the
COVID-19 outbreak has
impacted consumer
sentiment towards their
financial situation,
overall health, and future
insurance purchases.

21%

are overwhelmed and anxious
about their financial future

If consumers need to cut expenses...

I
85%

are willing to sacrifice eating out expenses

%ﬁ 56%

are willing to sacrifice gym membership
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are willing to sacrifice home or
motor insurance premiums

Of those who made an insurance
claim in the past 3 months

430/ travel insurance
O claims

230/ health insurance
O claims

Insurers are less proactive
to reach out to customers

Unsure/ ‘ Via email/
don’t know text
— Via phone
YES
16%
No —

17% of customers who were
contacted by insurers showed
intention to buy insurance

Primary health concerns
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are concerned about social disruption

48%

are concerned about isolation,
loneliness and mental health

Opportunities for Insurers

Value-add features appeal to consumers
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47%

desire access to healthcare services
- e.g. virtual GP session

Y

44%

desire immediate financial support
- e.g. outside of a claim payment

What consumers look for in the future
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51%

look for a pause in premium repayments
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43%

look for discounts on future insurance
for set period

59% think processing policies
online from start to finish is a top
consideration for selecting an insurer.

* The poll of 2500 residents in Australia, Singapore, Hong Kong and Mainland China cities of Beijing and Shanghai was

conducted by Ipsos in the 2nd week of April 2020, and data was collected via smartphone, laptop or tablet devices.



