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ACADEMY AWARD' WINNER%

4 BEST ORIGINAL SCREENPLAY S
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Alexa IS obviously based on
technology, but customers
do not view her as technology.

She has a personality;
she IS a friend. her
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Kris Zanuldin, Amazon



Anne scherer 13. June, 2023

HOW IS THIS
NEW Al FRIEND
DIFFERENT?

AllS

AVAILABLE.
ANALYTICAL.
APATHETIG.
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EPHEMERAL CHARACTER.
SEQUENTIAL PROCESSING.

GREATER MENTAL LOAD.
TAKES MORE TIME & EFFORT.

WHAT'S DIFFERENT

INA GONVERSATIONAL
WORLD?
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WHAT ARE THE GONSEQUENGES?

Al ASSISTANTS AS GATEKEEPERS.
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GREATER LESS STRONGER
INFLUENGE OPTIONS LOGKED-IN
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WILL GUSTOMERS DELEGATE THIS T0 AI?
S YOUR BRAND TOP-OF-MIND?

Alexa & Co. as Customers Recognizable Brand Voice
When Al makes important purchase In this conversational world, ensure that
decisions, it is important to think of you have a recognizable and consistent

computers as customers. brand voice.
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QUESTIONS?
GOMMENTS?

Let's get the conversation started!

anne.scherer@business.uzh.ch
linkedin.com/in/anne-scherer
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Do you want to learn
more about "You & Al?"
Then don't miss our book.

University of
Zurich™




